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FAMILY & CONSUMER
SCIENCES (FACS)
FACS 510  Administration of the Contemporary Family  3 Credit Hour(s)  
Emphasis will be given to the current emerging issues concerning
family demography including trends in marriage, divorce, fertility, and
development as it relates to the contemporary family.
Offered: Online

FACS 530  Interior Design  3 Credit Hour(s)  
This course is an overview of the professional standards and vocation
of interior design. Through project-based experiential learning, students
will develop skills in drafting, space planning, lighting design, and FF&E
(furniture, fixture, & equipment) selection and specification. Incorporating
the principles and elements of design, students will learn how to specify
appropriate interior finishes, incorporate sustainable design strategies,
and apply ADA standards to their projects.
Offered: Online

FACS 550  Textiles & Apparel Applications  3 Credit Hour(s)  
This course is an overview of the textile and fashion industry focused on
merchandising and design as well as textiles.
Offered: Online

FACS 570  Family Wellness  3 Credit Hour(s)  
This course will examine the influences that culture, family and school
environments have on a child's health, nutrition, well-being and the
subsequent impact on communities.
Offered: Online


